Journal of Humanities and Social Sciences, Suan Sunandha Rajabhat University Vol.2 No.2 July— December 2019
Received: February 08, 2018, Revised: March 13, 2019, Accepted: April 27, 2019

= Y a o Y a o P2 a
anuiawalavaliusnislunisidenlyuinisnisassianaiactu
NIULONWALATULAZN1TADIAATEITUNIUAU LA

nsalAnwraen1siulne
WIn Jvsnsaiinng
avinmsiansgranvnsssieaiiviuarunig anzaysemaniuasdaumans
UM ANV e Ue U
Email: s58123445036@ssru.ac.th

unfnge

msfnweAfeiEes Anveufimelaveslimsuinmslunsidenlivimmsmsans
edosduhunenwiiady uazniseesiaiedestuiuivled nsddnu arenisiulve Taedl
InquszasdiieAnwiszfuanuiimelavesliuinisniseesinadesduiunenndiaduuas
nMsesiadosduinuiuled WieAnwgaunndosweansliuinsauenmdiadusasiuled
was@nwidamanaiglivingdenld Aduldvinnaiuteyaanuszvinsingld dndnw
AMEUYBEAIANTUALFIANAIENT LATUAAINTVOIUNIINGITET19AQaugTunT Jandn
NFANNUVIUAT I 374 Au M sLENsEuLuUTAdey (Haphazard or Accidental Sampling)
wEnhdeyatilsuniaseit emaianud Adesas Aieds dudssvunsgruvestoya
wavataTlilumsvaseumaRgiief nunssiumuimelslumsidenlduimsmaresiieiesdu
rukeNnALAduLAr NSRS sdu i Uled nan1sAnwnudn seduewionelalunis
Fonlduinsniseesiuadosduriunenmainduegluszduiunanauagnisassiaiadesiy
uduledslseiugs iesneuanunsalumsuansuaveuenmdindudailisnamoiniuled
fluinsdnmnniadenliiivledunniuennaiady

e+

[

Addey: Nsidenld, wewndlady, vivled, nsuinig

~ 89 ~



Nssuywemaniuazdinumans aninendeswigarugtum 97 2 adudl 2 nsngnen - funau 2562
Received: February 08, 2018, Revised: March 13, 2019, Accepted: April 27, 2019

Customer Satisfactions on Ticket Booking Application and
Ticket Booking Website of Thai Airways.

Chananchida Watcharaphonwiwat
Tourism Industry and Hospitality Management, Faculty of Humanities and Social Sciences,
Suan Sunandha Rajabhat University

Email: s58123445036@ssru.ac.th

Abstract

The purposes of the study were to investigate: 1) the level of satisfaction in
Thai Airways’ customers on ticket booking services through online application and
airline website; and 2) to study the errors of the both services and customers’ choice.
The researchers collected data from 374 students of Social Sciences and Humanities
Factulty at Suan Sunandha Rajabhat University using a random coincidence (Haphazard
or Accidental Sampling) technique. The data was analyzed using frequency,
percentage, mean and standard deviation. The result indicated that customer
satisfactions were at a medium level for application booking and at a high level for
website booking. Customer choices were fixated based on the quality of interface
display of both platforms, and it was found that because website has a higher display
quality, therefore, most people chose to use website rather than application.
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