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Abstract

The purpose of this research is to study the factors affecting the demand for online game purchases
of the consumers in Bangkok and to study the influence of factors affecting the demand for online game
purchases of the consumers in Bangkok. The sample group used in this research It was a sample of 400
people in Bangkok. The research tool was an online questionnaire. It has a confidence value of 0.945.
Statistics used in preliminary data analysis are descriptive statistics, including percentage, mean and
inferential statistics, analyzing data by Exploratory Factor Analysis (EFA) and Multiple Regression Analysis.
The results showed that in the composition of factors affecting the demand for online game purchases of
the consumers in Bangkok consists of 8 factors, namely the seller's sincerity factor Vendor Transparency
Factors convenience factor diversity factor attraction factor access factor benefit factor and buying method
factors. The influence of factors affecting the demand for purchases in online games was found to include

4 attraction, benefit, purchase method and diversity Statistically significant at .05
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uansafy unummthifisneiy geasazas (skin) Alsirumsny wasdvsfitaweineg Welduiu Ssdeindusels
MANYIgINANY (ugsnn JowAd wusnn Ay uasIanus gauneg, 2562)
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1.9 Tsludusineg Sanumangau 0.748 4.02 0.860
1.10 ArianiRvesduilunuosulatfimududiilowio 0516 3.65 0.875
AUsIANEUA
1.11 Mendudngnlianunsadieléie 0.683 3.59 0.985
1.12 gansansiadeulsyiamstoduindeundsldosis 0.522 4.19 0.819
azLoen
2. ‘Uﬂﬁ’ﬂﬁﬂummwiﬂdﬂmﬁma (Eigen-values = 4.114 wag % of Variance = 11.755)
2.1 fimsszymadudiiuiuou 0.823 4.38 0.749
2.2 finsuanstaanen1 st RudaLay 0.794 4.37 0.700
2.3 mstedulunuesuladannsamlalnede 0.521 4.27 0.674
2.4 fnsesndeuBududeuthseiudionnuvasade 0.590 4.28 0.703
2.5 JUnmuansduiasstummdursadodeunld 0.585 4.22 0.689
2.6 Augnfismielunuesulatanusathuldouldsdy 0.522 4.10 0.933
ASLEULNY
2.7 vhuannsndeaudluinueeuladldnnd 0.503 4.20 0.736
3. Uadedrumnuazaanauig (Eigen-values = 3.048 Waz % of Variance = 8.708)
3.1 nstedudlunuesulaiimusing 0.819 4.32 0.636
3.2 vhuannsasedudrlunuesulatlinaen 24 Falus 0.566 4.40 0.725
4. Jadedruminuainuaney (Eigen-values = 2.585 Way % of Variance = 7.387)
4.1 faudlRdendenanssian 0.815 4.09 0.894
4.2 Aupniismedanumannviane 0.725 3.95 0.810
5. Jadadundnufign (Eigen-values = 2.067 wag % of Variance = 5.907)
5.1 Audfidmheiaumeny 0.777 4.01 0.806
5.2 prnanss e dualunuessulatfimiuaisay 0643 3.97 0.689
whaula
6. Uadearunisidngg (Eigen-values = 1.980 wag % of Variance = 5.656)
6.1 fidoamamsteaudilunueaulavannvans 0.834 3.93 0.807
7. ﬂaﬁ'&ﬁquqmﬂiﬂwﬂ (Eigen-values = 1.953 uaz % of Variance = 5.580)
7.1 duiiidminglunueeulativinuiausinauseTom 0.838 3.87 0.876
AUETUNITNAILINTLEUNUVDYINUY
8. ﬂaﬁ'&:ﬁqu"‘a’%msﬁa (Eigen-values = 1.802 uaig % of Variance = 5.148)
8.1 nihehed el pop-up lawaniumsuniunisiden 0.795 3.93 0.892
Foduslunuooulad

8.2 vuanusavdendeaudlunuesulatldndousu 0.602 4.25 0.737
1NN 1 578075

0.505 4.19 0.713

8.3 niheauylunisdeduilunueeuladamnsaldny
dg

4. MyBengianuduiusmeatianisanaedony IalifiiinseiAmduussansanduiusnisonnaeid
Wy (Multiple Regression Analysis) fvuasinusasll Jadesuaruatdlavesung Jademuaiuldsaldvasung



o
i
o/ 4 o/ 13
19ANTIFUILA AU ARTUAZN1ITANITRIAN
1% 5 iUl 1 (n9AN-Tguien) 2566

Received: 24/01/2023, Revised: 02/03/2023, Accepted: 24/03/2023

Jadearuanuagainauie Jadeauanuvainuaty Jadesiuanunge Jadearunisidnie Jadesiu
AnUszlond wazladeamuisnisee lnevinsiesgvimemaila Stepwise ldseRuAURIUT 95% TFeuandin
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